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VIOKOU KATAOTHPATOG HE TIPOOBNKN
XWwpou, erti TG 0dou Kavapn, 18iwv e-
pirouv TeTpaywvikwy. MpdBeon Atav, n dnut-
oupyia evog TPWTOTUTIOU KATACTAKATOG, IOV
Ba cuvbLadle MWANCN ENPWV KAPTIWY PNUEVWYV
oe GoUPVO EVTOG, COKOAATAG XELPOTIOINTNG KAl
Kad€, OTWC KAl TTapouciacn Twv TPOoIOVIWY e
€vav AAAo TPOTIO OE OXEQN HE TNV ayopa.

‘Eyive mipoottidBela va dnuiovpynBei évag xw-
P0G, adPevog Ye oadwe SlaxwpPIoPEVES AeiTov-
PYIKEG Cwveg, aAAA Kal apeTEPOL, Pe aiobnon

n POKELTAL YIA ETIEKTACN LTTAPXOVTOG YW-

eh\evBepiag Kat ToIKIAia, TOOO 0Tn XWPoBETNON
TWV €TMAWY, 0G0 KAl OTO CLVOLACUO LAIKWV
Kal XPWHATWV.
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To davolypa mpog tov §pduo LAoToRBNKE pe
TNV TonoBetnon tng {wvng Kade atnv 6Yn, aTo
VEO TUAUA TOUL KATACTAPATOG, KABWG Kal e pe-
yaAa avacupopeva Koupwpata, OTav 0 Kaipog
TO ETUTPETEL. TA UAIKA oLOKeELACIAG TWV TIPO-
GvTwv xpnowororénkav cav oknvoypadia kat
Slakdéopnon Tou Xwpou (ToouBAAla, KateAlE-
peG, bddopaTa K.ATL). Ta VAIKA KATAOKELAG
rTav KOuPACQVIT OTO XPWHA TNG AUPOU, HALPO
Kal Aeukd TTAGKAKL o€ oxfua ToUPAOL, coundIKA
EuAeia og YKpL-KadE xpwpa, EVAo kapudlag oe
PULOIKO XpwHa, METAAAIKA OTOlXElQ OE Xpwua
uTpoLvTlo Kat pavpo, pdpuapo Trivou kat Bo-
Aaka. MNpobeon ntav, n avaBaduion Tou mpw-
TOL KATAOTAPATOG TNG aAvcidag tou 2011 pe
€va VEOTEPIKO TPOTIO, XWPIG va xabei n aiobnon
oL SNUIoLPYOLCE O TIPOUTIAPXWV XWPOG.
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tional space on Kanari street, doubling the existing

square meters. The aim was to create an original cor-
ner shop that would combine the sale of oven-baked dried
fruits and the consumption of handmade chocolate and fresh
coffee in a confined space. The main intention was to exploit
the space in a way that all products would be well displayed
without obstructing the customers’ flow. The coffee zone was
situated in the fagade of the new part of the store to also
serve the exterior space. The products’ packages were used
as decoration (sacks, bags etc.). Construction materials:
kourasanit on sand color, black and white brick-shaped tiles,
Swedish wood in grey-brown color, brushed oak in natural
color, metal elements in black and bronze color, Tinos and
Volaka’s marble. The intension was the upgrade of the com-
pany’s 1st store with a modern way, without losing the feeling
that the existing space created.

T he project is about the expansion of a store with addi-




Project details

Architectural design:

PALY Architects

Nikos Lykoudis,

Ismene Papaspiliopoulou

Text: Nikos Lykoudis

Photos: Panagiotis Voumvakis

MpopnBeutég ov dtapnuioTnkav
oTO Mapov TeVX0G

OKOBOUIKA, KAILATIONAG, OTOMIA,
Odneda eoWTEPIKWY XWPwV: ZSS

EowTtepikdg kal eEwTepIKOG PWTIOUOG:
ARTEMIDE

METAAMIKEG KATAOKEUEG:
EUROF DESIGN-EYPQWYKTIKH
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