Headquarters of

CAR

Mpdketral yla Ta keviplka ypadeia e etaipeiac CARPO mou €xel avtikeluevo
XOVOPIKI KAl AAVIKI TIWANCN ENPWY KAPTIWV-KADE-COKOAATAC-ATIOENPAUEVWV
dPOLTWY, YE KATAOTAUATA OTNV EAAGOA KAl TO EEWTEPIKO.

It is about the central offices of the CARPO company, that is active on wholesale

and retail sale of nuts, coffee, chocolate,dried fruits with stores in

Greece and abroad.

TO KTIPIOAOYIKO TIPOYPAUHA TWV KEVIPIKWY YPa-
deiwv ¢ etapiagc CARPO mnpogPAere:

1. AAN\ay€g otnv Kupla OYn Tou KTNPIiov Wote va
SnpovpynBei N TavtdTNTA TNG £TAIPEIQG PE ENA-
X10TeG enepPAoelq.

2. Kataokeur aveAKuoTripa ETIIOKETITWY and To
LOOYELO PEXPL TOV TEAEUTAIO OPODO.

3. Avadidtaén kat dnulovpyia veag KEVIPIKAG €L-
0080 YLa ETILOKETITEG.

Ta ypadeia xwpobeTovvtal gToV TEAELTAIO OPO-
do emipavelag 545.00 1.Y. KTNPIOL TPLWV ETIUTTE-
Swv. H cuVBETIKN AOYIKA TWV KATACTNPATWY Kal N
TTOIKIALQ TWV VAIKWV TIOU €X0ULV, €Xel PeTadepOei
Kal oTtoug ypadelakoug xwpoug. O cuvéuaopog
KAElOTWV ypadeiwv Kal peyalwv elevBepwv
XWPWV OLVELPEDNG EPYACOPEVWV KAl ETIIOKETITWV
ATav anod TNV apxn otdxog Tng olvbeong, ma-
PAAANAa pe tn duvatotnta dnuilovpyiag diado-
PETIKWV XWPWV gpyaciag kat cuvabpolong pe 1o
Avolypa — KAEIOIO KOUPTLVWY OTOUG KOLWVOXpN-
oTouG Xwpoug. ‘Eyive xprion Guoilkwv Kal PINKWV
VAIKWV: €Udaveg TOUPAO Kal TOLUEVTOKOVIEG
aTtoug Toixoug, §0Ao Tumouv OSB kat pavpo pe-
TaAAo oTig emevOLoElg, pwodikd ota dameda Kat
HETAAAIKA avapTnUEVA TIAEYUATA OTIG OPODEG.
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Ta erunia, o GWTIOPOG, Kal Ol SLAXWPELOTIKEG
KoupTiveg, Sivouv ETITIAEOV XpWHA Kal XaAapO-
TNTA OTOV XWPEO. AVTIKEIPEVA TIOL TIWAOLVTAL OTA
KATaoTApaTa ToToBeTnUéva o padlEPE AelL-
TOUPYOUV CUUTANPWHATIKA Kal evioXOoOLV TNV
TAUTOTNTA TWV XWPWV.
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Project details

Project:
Headquarters of Carpo at Koropi, Attica

Architectural design: PALY Architects
Lead Architect: Nikos Lykoudis

Team Architects:

Nikos Lykoudis,

Ismene Papaspiliopoulou,
Konstantinos Platyrrachos,
Sofia Perpinia
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The building program included:

1. Changes on the front fagade of the building, so the identity of
the company could be seen, with minimal interventions.

2. Construction of an elevator for the visitors, from the ground
floor to the top floor.

3. Rearrangement and construction of a new central entry for
the visitors.

The office spaces are placed on the top floor, that covers an area
of 545.00 sg. m, of a three storey building. The design approach
of the company’s stores, combined with the deferent materials
used in them, have been also transferred onto the office spaces.
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Creating a variety of spaces, such as closed personal offices
and big open spaces where employees and visitors can meet,
was the basic target of the synthesis. For this purpose, colour-
ful curtains where used, that transform the space when they are
opened or closed. Natural and intimate materials were used in
the design: apparent brick and cement mortar on the walls, OSB
wood and black metal on the cladding, mosaics for the floor and
posted metal grids on the ceiling. The furniture, lighting and sep-
aration curtains, adds colour and looseness on the space. Prod-
ucts sold on the stores, placed on shelves are complementary
and enhance the identity of the spaces.




